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Amway Hong Kong
40" Anniversary

Congratulations to Amway Hong Kong on
40 wonderful years of partnership and success.
When this market first opened in 1974, it was part
of an era of new global expansion for Amway. It was
just the beginning of tremendous excitement and
anticipation for the future, as Amway established
itself as a direct selling leader in Hong Kong and
across the globe.

Today, the Amway business opportunity is thriving in
more than 100 countries and territories around the
world and we share even greater excitement for our
future as we reflect on the success of the last four
decades.

Much has changed since Amway Hong Kong first
opened its doors. Shifting political landscapes,
groundbreaking new technologies and innovative
product developments all have presented fascinating
challenges and exciting opportunities for growth.

Some things, however, have remained steadfast
over the last 40 years. The entrepreneurial spirit is
alive and well around the world, sparkling brightly in
hardworking individuals looking for a path to a better
life. We see this spirit in you, “Leading a Sparkling
Life” by helping your groups to reach their goals,
connecting your customers with products that
help them live better lives, and partnering with the
company to make the best decisions for Amway’s
future.

Thanks to your hard work, unwavering dedication
and “sparkling” energy, you have made a difference
in so many lives and made Amway Hong Kong one
of the most prestigious direct selling companies in
your country. You have much to be proud of and we
thank you for all you’ve done to make these 40 years
one of Amway’s greatest success stories. We look
forward to all that we’ll accomplish and celebrate —
together — in the next 40 years!
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Amway Corporation President Doug DeVos (right)
and Chairman Steve Van Andel (left).
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Founded in Ada, Michigan, USA in 1959, Amway Corporation is one of the largest direct-selling companies in the world,
covering some 100 countries and territories. + AMAGRAM is published by Amway Hong Kong Limited. «+ Room 801,
Caroline Centre, Lee Gardens Two, 28 Yun Ping Road, Causeway Bay, Hong Kong. ¢ P.O. Box 20701 Johnston Road
Post Office « Tel: 2969 6333 « Members of the Hong Kong Direct Selling Association and World Federation of Direct Selling
Associations « Web site: www.amway.com.hk « E-mail: ahkinfo@amway.com « All copyrights reserved. + Amway Showrooms
and Merchandising Centres: Hong Kong Island, Kowloon, Tuen Mun, Shatin, Macau.
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Over the years, Amway Hong Kong has sponsored a wide range of social service projects, all the
while encouraging Distributors and employees to participate in community-driven charitable and
environmental-protection programs. Devoted to giving assistance to those in need, our motivation
comes from the smiles of satisfaction on the faces of the people we are able to help.

Once you get involved in Amway’s community projects, you will quickly realize what enormous
satisfaction and happiness can be derived from giving for the greater good.
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Spreading Love and Care
to Help People Live Better Lives

ZH(FB)itE D = AR/ HET
Amway Hong Kong Community
Service in Numbers
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Spreading Our Love in 18 Districts
At [RFAZIAER BEERERFE

Major Community Care Projects Major Awards and Recognition
2005

: -+ BEITESEAMERBHSE
?0=07 N . - % THARBE, F e
RIESTHE T RERRIERE, ~ Cﬂﬁl"‘lg Awarded the Caring Company
REBRERBANRERER o o S o e Logo by the Hong Kong Council of
SEEI— o i Social Service for nine consecutive
Sponsored the Green & Organic ) = years.
Health Run, one of the largest- e =kl G s 28
scale healthy sporting events in B 8wk
town, for eight consecutive years. 2008

EEOCFEMERANERE "
TEEFRiR, °
Honored with the Gold Award
for Volunteer Service from the
Social Welfare Department for six
consecutive years.

2008
BEETEBEMBENERS RN
FZFfGERE s ~ TRRIRER
. R TLRRELRE ) FHEE
T&8 EMRIEERDLERE
BEENRERENE -
Sponsored The Boys’ and Girls’
Clubs Association of Hong Kong on
projects designed to help children
with specific difficulties for seven
consecutive years.

2009
MREEREREEDEESNE
BRREEET BB " AR 2
12, 0 WDRIEEAF RIFERR
UBBEIRES o K TEIRRIRES o
Won the Sectoral Awards in the
Hong Kong Awards for Environmental
Excellence four times since 2009,
and awarded the Wastewi$e
Label and Energywi$e Label for
four and three consecutive years

2010
EEIFER TRABRELE
78, - BRRABEAREREAK

EERIREAFRMEREMET respectively.
BR# -

Launched the District Community

Service Program and enlisted 2010

Health and Beauty Ambassadors to
offer voluntary community service
to people in different districts each
month for four consecutive years.

BEIFEBEBLEENRERS
e TEBBHOFEARE, -
Honored at the Hong Kong
Corporate Citizenship Awards,
organized by the Hong Kong
Productivity Council, for four
consecutive years.

2011

BEEIFENEASZGAETH
BHERPOEME " Amway 18&
REBEMNERTE, » EE2E

18 @B/ NERER B REE - HEE : 2012-2013

BHE - Lo MELBERRIEESN TS
Teamed up with HKORC to (AMWAd i3 - BELERE, BHBREEE
organize the Amway Junior Organic e e () -

Farming Program in 18 Districts, S E Z'_ Awarded the Green Management

encouraging schools, parents and e =
children to support organic farming

and low-carbon lifestyles for three

consecutive years.

Award (Corporate) at the Hong
Kong Green Awards in 2012 and
2013.
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Everyone is striving to
live a happy life, making
the best they can of the
economic situation, their
family background and the
state of their health. One of
the most important factors
in building a happy and
harmonious society is to have
a sense of social awareness,
creating positive energy in
the community by showing
compassion for others. Two
Amway Distributors - both
of them are busy mothers -
have demonstrated how it is
possible to give something
back to society by getting
involved in voluntary activities
and giving help to those who
need it the most.
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Canny Lam
EOEREHER

Diamond Direct Distributor

PRIREREHE

Pearl Direct Distributor
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Canny first began voluntary work at
church when she was just 10 years old.
She continues with her voluntary work
even though she’s now a busy mother of
two.

Idy, a mother of three, embarked on
her volunteering journey about 20 years
ago. After her children had grown up she
found herself with more free time, she
then became a frequent visitor to the
local community centre and later became
a helper there. Idy is now a dancing and
tai chi tutor who shares what she’s learnt
with others.

The role as a mother motivates both
of them to get more deeply involved in
volunteering activities. “Taking part in
voluntary activities will inspire our children
to get involved in giving back to others,”

Cannyf& il 22 F2 %2 7 Canny shared.

_ EEETED -
ﬁ Idy said it has been of mutual benefit
to participate together with her children
in voluntary services. “It helps boost
children’s confidence and build up their sense of sharing and
cooperation. Volunteering will also help to develop your children’s
communication skills and enable them to learn from others.”

Amway Hong Kong is committed to giving back to society. Canny
and Idy say they are both actively involved in Amway’s volunteer
activities, “Amway is a helping business and it's taught us about
the importance of helping others. We have also learned how to
communicate with people from different backgrounds and fully
understand their needs,” Canny shared.

Canny explained that the Amway business offers her free time that
enables her to devote more time to serving the community. While Idy
shared that Amway not only enriches her life, but the business helps
her children learn new things that cannot be found in textbooks.

Devoting oneself to voluntary services can help the less fortunate
in society and at the same time help to improve relationships within
a family. This is a clear demonstration of the maxim that says “it is
better to give than to receive”.

Bl &5 |
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10.2014 7



8 10.2014

TEEERE HEEEE
fAIF == (Diddy) IZZ1 (Sofia) — MIfIZR
ERPINZEFIA - 1B/ N BB
BMERERENERE » AR ZEE
23 HEMMAESBIIARBERAEAR
2 DiddyZ1E Y £/ % » mSofiafl kA
BB o MRNEHE - MM TRIS. 2
WMATHEER ? B ARNIRE » Al—F
EERANEEERE > —HNEEMER
MEEBER  STABRATY RA—1LEZHTT
HNEP 23T »
TARANXEE LR ? Diddyst - T
HLZHEBEEERE  ETRBLUE &
B—ABNT = EENEE  RAEIEH
BB  DERITEY  BRERXERR
FMWEHE > NRERIE Y BRI ER
Koy HiE o DiddyE Bl A Y SEE
HIERIESofia » TR IEAE—REEA
AT BARKREREMR  MEEEM
ERFMBEZEEER  NERREHRN
B EEILFNERER  AZLECHNE
HEITEBNECHEE - | Sofiash ©

HERHE RIFRES
SR A IS » Diddy#Sofiath REE—22 >
it PR BB 8 - SRR HAD
REFTAE - Sofiazk : " Diddy 2Bk &%
AEZHMA - MBEREABRSE  BENEAM
FAERALAZ—HEHME - 4 Diddy
BEREGE © THEMEREARR AR
HCBRABNPRI EEBRETEE - BE
- B SofiafI K18 AT 52 B =2 FI A
1 AARBMERRRAEENER ™
KERMNBMMBEOEZFMNEER - &HE
{BFELLEESTMAR © |

TEBRMENBRRERTE  RAHE
REARREZM - 4 Sofeighcst © "1E
BSEAERT  MESERIT  AEzHE
A—EAMHELER - AZEMEYNIESE
BEATE > BEEARBEEETIFE
RETEME - RFERAEERNNARR -

ASBAN—EEHEERIE - 15 RBEERE - E4 "RIF. RFZERER - FERER
ISR M - < ABIE - 7AM - FPIEAEE "RIF. WUE  —EFRVERE © RN
REARMEE  BEZEAXEMAL | MBMHO—E  ZEHMALESEEEREN BB
RPEBSEREKR - FEME "k, -

Many of us are lucky to be embraced by family, love and friendships throughout our lives. Friendships can
be affected by many factors, including the passage of time, the experiences we share and the environment
we find ourselves in. We should never underestimate the value of life-long friendships, which can enrich
and colour our lives in so many ways.
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Diddy and Sofia, both born in Macau, first got to
know each other at primary school. They were not
particularly close friends when they were kids, even
though they studied at the same secondary school.
Later, both Diddy and Sofia went abroad to study.
On his return, Diddy joined the finance industry
while Sofia became a nutritionist. These two young
people always had different goals in mind, but were

connected by one common factor: the Amway
business.

2

Sofia Lei
HHIRE R HEM

Pearl Direct Distributor
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Sofia recalled that Diddy was a quiet person and
there were not a lot of opportunities to communicate

f——
u ? IEI when they were classmates. Diddy agreed that he
J b was not very outgoing and that he was only able to
Diddy Ho

Emerald Direct Distributor  to support and encourage each other and a true

share things with close friends. “The friendship with
Sofia started because of the Amway business,” he
explained. “We realized that we shared the same
goals and appreciated the Amway values. We began

friendship began to develop.”

“It's not easy to make good friends in a traditional business, and it's
even more difficult to arrange gatherings after become part of the
working world,” Sofia smiled.

Amway has enabled Diddy and Sofia not only to maintain their
own friendship, but to also make more new friends. “The Amway
business is not just focused on sales — we also talk about health,
living a balanced life and generating positive energy, which attracts
many newcomers to join us,” Diddy beamed. Sofia added, “It's
not difficult to earn a good income in Macau but it can be difficult
to enjoy a fruitful life together with your friends. Amway offers us a
good income and the chance to establish lasting friendships!”

People from various backgrounds, and with different strengths and
experience, are all able to succeed in the Amway business. “We can
learn from our partners and grow in the business together,” Diddy
shared. “We are able to explore our potential through the Amway
platform. I’'ve become more positive and enthusiastic, which are
both important attributes for establishing a business,” Sofia added.

Amway Distributors
do not just work
together as business
partners: they forge
lifelong friendships
and share many
precious moments
as they grow
together.

Y
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SRR RFFEBL201448 828 iRz (LFIMRERD %
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Last year, Amway Hong Kong has achieved remarkable business growth thanks to the hard work of
Distributors. In PF2014/2015, the company will offer more attractive incentives to help Distributors
— expand their boundaries and move forward in their business.
The theme of Growth Incentive Programme PF2014/2015 is “Opportunity for a Bright Future”. We
encourage new Distributors and leaders to explore potential business opportunities in their quest to
reach new heights.
Plan ahead for the year and work with your Distributor Groups to achieve even more impressive
results! We look forward to bringing the benefits of Amway Hong Kong Growth Incentive
Programme 2014/2015 to you.
Growth Incentive Programme 2014/2015
O tunity f Bright Fut
___2014/2015 PV/BV Ratio 1:15.5 Achievers’ Bonus
Effective September 1, 2014, the PV/BV ratio of Amway Hong Kong To encourage qualified Direct Distributors and above to
will be adjusted to 1:15.5 to ensure a competitive income level for strive for stronger performance and to reward growth in
Distributors. The required BV for qualifying Silver Producers will be both personal and group sales, the Achievers’ Bonus
HK$155,000. will be offered again in the PF2014/2015. Amway Hong
I Monthly Performance Bonus Schedule Kong and Macau will set aside 1% of sales revenue in
: PF2014/2015 as the Achiever’s Bonus Fund. Please refer
Bonus Ratio (%) PV BV to the <<Newsgram>> published on August 28, 2014.
21 10,000 155,000 J
— 18 7,000 108,500
, Growth Bonus
s EReey 200 To encourage Distributors set up higher goals and further develop
12 2,000 31,000 their business, Amway has specially allocated a budget to offer
9 1,000 15,500 the Growth Bonus to new Emerald Direct and new Diamond
E— Direct Distributors in PF2014/2015. New Emerald Direct and new
Diamond Direct Distributors will receive a Bonus of HK$100,000
consistency BOI‘“.IS upon successfully achieving the below qualifications:
Qualifications: Pin Level Qualification Total Achievers’ Growth
— Bonus points Bonus (HK$)
No. of Qualified Travel No. of
Silver Producer Points New New Erneralq .Bonus 6 or above $100,000
Months in Recruits* Emerald Recipient
PF2014/2015 New Diamond Bonus 6 or above $100,000
— New Q6 3,600 12 $30,000 Diamond Recipient
* Qualified Distributors will be eligible to receive Growth Bonus or Achievers’ Bonus,
Q7 - Q11NeTE! 3'600 12 $30’OOO whichever is higher.
Q10 — Q1{NoTE2 4,200 12 $30,000
. Re Q12 4,200 12 $40,000 Su per
New Q12 3,600 12 $50,000 Achievers’ Bonus
* The qualified Distributors must personally or foster sponsor at least 12 new |f Amway Hong Kong and Macau
Distributors/Privileged Customers, three of whom must be new Distributors. achieves a sales increases of 6% or 8% in
— Notes: PF2014/2015 compared to PF2013/2014,
1 Q7 to Q11 Distributors are qualified for a Consistency Bonus of HK$30,000 only if Amway will additionally set aside 0.125%
they have obtained qualified Silver Producer months in PF2014/2015 not less than or 0.25% of the total sales revenue of
that in the past two performance years (PF2012/2013 and PF2013/2014, whichever g ;
had a better performance achieved) and obtained an accumulated Travel Point of at Hong Kong and Mac,au respectlvely ,m
least 3,600 for the year. PF2014/2Q15 to Distributors who qualify
I— 2 Applicable to Distributors who obtained 12 qualified Silver Producer months in for the Achievers’ Bonus. The guaranteed
PF2013/2014. They are qualified for a Consistency Bonus of HK$30,000 if they bonus amount per bonus point is
have obtained 10 or 11 qualified Silver Producer months in PF2014/2015 and an HK$625 or HK$1,250. The individual
accumulated Travel Point of at least 4,200 for the year. maximum bonus amount is HK$25 000 or
HK$50,000.
B— —_— —_— T T ==
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Travel Awards

Free Attendance for One
Accompanying Direct Dependent

Beginning PF2014/2015, Individual Distributorship qualified to
attend Leadership Seminars and Diamond Invitational Travel
Seminar is entitled to bring along a direct dependent (i.e. parents,
spouse or children).

Leadership Seminar PF2014/2015 —
Bali, Indonesia

Bali is the most popular tourist destination in Indonesia. Being
famed “Island of the Gods”, Bali offers a varied landscape of natural
scenery and a uniqueness of culture. You will enjoy the most joyful
business-cum-leisure experience with your partners in this relaxing
travel destination.

Qualification:

Be qualified for the Emerald Bonus in PF2014/2015;

©

Be a qualified Direct Distributor and attain
the following Travel Points in PF2014/2015:

No. of Attendance Travel Points required in PF2014/2015

1st 6,300
2nd 8,500
3rd 10,000

4th or above 12,000

Steady-Growth 18 Special Incentive

Programme — Singapore

Qualification Period: May 2014 to October 2015

After the relaxing time in Bali, Amway will bring you to Singapore

for a diversified travel extension experience. You will discover the

modern and vibrant life that is uniquely Singapore!

Qualifications:

1 Be qualified and invited to “Leadership Seminar PF2014/2015 —
Bali, Indonesia”; and

2 Obtain at least two qualified Silver Producer months between
May 2014 and August 2014; and

3 Be qualified as Silver Producer in both September 2014 and
September 2015; and

4 Be qualified as Direct Distributor in PF2014/2015 (between
September 2014 and August 2015) and obtain at least six
qualified Silver Producer months; and

5 The Travel Points obtained between May 2014 and October

2015 must fulfill the following criteria (whichever is higher):

a) It must be at least 5% higher than the required Travel Points
(calculated on an 18-month basis)\® of “Leadership Seminar
PF2014/2015”; or

b) It must be at least 500 points higher than the Actual Travel
Points obtained in PF2013/2014 (calculated on an 18-month
basis)\o®,

Details are illustrated as follow:.

(@) The required Travel Points
of “Leadership Seminar
PF2014/2015” (calculated
on an 18-month basis) x 1.05

(b) The Actual Travel Points
obtained in PF2013/2014
(calculated on an 18- month
basis) + 500

(a)or(b), whichever is higher

Note: 18 months’ calculation formula =

12

Travel Points obtained in the fiscal year -
X

ACHIEVE |

Diamond Invitational
PF2014/2015

Qualification:

Be a qualified Diamond Direct Distributor in
PF2014/2015 I

Executive Diamond Excellence
Cash Award

Qualification:

1 Any newly qualified or re-qualified Executive Diamond Direct and
above Distributors in PF2014/2015 are eligible; and

2 Must have at least six qualified personally or foster sponsored
groups (each group with at least six qualified Silver Producer
months in PF2014/2015).

Cash Bonus: The amount of cash bonus depends on the number

of qualified Silver Producer months or total FAA credits generated

from personally or foster sponsored groups.

One Time Cash Award

The One Time Cash Award aims to reward Distributors who have
newly moved up to Double Diamond Direct qualification or above.
The reward ranges in value from HK$337,500 to HK$1,575,000.

The Founders Achievement
Award/40FAA and Up One Time
Cash Award (OTCA)

The Founders Achievement Awards is one of Amway’s most exciting
rewards, recognizing those leaders who make great strides in the
progressive development of their business. The bonus amount in
PF2014/2015 will reach HK$36 million.

Notes:

e The above awards are for PF2014/2015 only and are not
part of the Amway Sales & Marketing Plan.

e Amway Hong Kong will review the above programme
according to its effectiveness and market condition and
make amendments as necessary for the coming fiscal year.

¢ Distributors who are eligible for the above awards must also
comply with the company’s Code of Ethics.

e Bonuses will be awarded upon verification. Only sales volume
generated in Hong Kong and Macau will be counted.

e Amway Hong Kong reserves the right of final decision.

e |f you have any questions about the Growth Incentive
Programme, please contact Sales Department for more details.

e For terms and conditions, please refer to the <<Newsgram>>
published on August 28, 2014 or call the Amway Service
Hotline at 2969 6300.

EsE% |

B ———
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“We’re learned that Amway principles translate into
many languages and transcend many cultures. Being
rewarded in proportion to how much you do is a

universal language for people around the world.”

NEVAEL WA TR

Co-founder, Amway Corporation
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HEER
Angel Cheng

Wealth Management

BARER shBHRRERLANE
ERWEIHT - HERH - BREER
BB  FEEMMED LA
A TEBPINEESE » EAEAR
FEHERSMMNETE  BRER W
2o

Besides the free time and protection
offered by Amway, | have also been
inspired by the personal growth | have
seen as I've built my business. I've
learnt how to be sensitive to the feeling
of others, helping more people to live
better lives as | develop my business.

FRE RRE

EERD / BEERD

Lee Kin Wing & Cheung Heung
Nutritionist / Baker

BHERE SaniEsERTR
BECMAREE  WEEHRAINE
5% AEANEBRNSEEEZBEAR
TRIE R £ BB BTEE MK o R
R PREHEE RN EIRBE -

The freedom offered in Amway has
enabled me to develop the business at
my own pace. Amway provides me with
a positive environment and, with the
support of my leaders and the team,
| am able to overcome any obstacles
put in my way. I'm very positive
about the Amway business and I'm
determined to achieve even better
things.

2R
(o6

Lau Yan Shing
Make-up Artist

SHEER NEaBE L EAEER
RREGHEEFERIGRM MR AR
ZAEZBBARTHE AR - EAFL
FERNABREELZANTERRER
EXREIMNR - EREE -
Personal value and protection are
things that we should strive for in any
business, regardless of our age. One
of the great things about Amway is
that the business helps to improve the
personal capabilities of people from
any age group and from all kinds of
backgrounds. I'm going to work hard
towards achieving my dreams - and
enjoy fabulous rewards along the way!

s P EHEE B RINARRIEH LF - Occupations at the time of joining Amway.
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Ivy Lau

Financial Industry

BELE BARANLEsaaK
ETRER - HEAEEENAERNA
AMADE » TOREBZHNBA B BRI
MEE - EEH - BENAEFESN -
Amway’s range of health supplements
has really helped to improve my
wellbeing - and now I'm happy to be
able to share these great products with
others. | feel grateful about enjoying a
free and independent life.

ki -+

RER

(V=
PATEHEEL / BRINAL
Cheung Chak Fung & Lai Kuen

Chief Financial Controller / Retiree

BERZ TANEXRNEBRELK
&' BRRARBPRTRERENSE
BHEMPIEATESS  RIRTIDER T 1R
LRI ©

The Amway business has enabled
me to learn and grow. I'm happy that
| can help my family and friends to be
healthier and live better lives, and I've
forged closer bonds with them, too.

SPEE

et

Leong Sou Kam
Nurse

RABRE 1A RALIBERISRA
HRERRIEES » (M NETHRT B YRR
IHRZESRESNA—RESEE -
I've been able to improve my
interpersonal communication skills
and personal capabilities through the
Amway platform. Now my goal is to
pursue my dreams, working together
with friends who share the same goals.

e

g}
."-

»

PRIZLE ZEF
EEAD / A
Chan Wai Hong & Ip Peng

Nutritionist / Teacher

MBIRIR BEwrIEE BRI
RA—FRE—EEFBENAEES ;

REDRIBIERE - MERS - EeelEEa
B~ BE - BERRK -

| made the right choice in developing the
Amway business because now I'm in a
position to plan for a better future for my
family. A free and independent future is
there for taking if you're willing to grasp
this golden business opportunity.

RS
iy A

NIEE /| KETR
Chan Pan Pui & Wan Lei

Civil Servant / Housewife

REEE AR  BREERE
BEBZ  BRERT A - HWAHERE
BERERNEEET -

| have become a more enthusiastic and
target-oriented person since joining
Amway. | have improved my capabilities
in a number of different ways and my
aim now is to broaden my social circle
even further.

o

Rignr SEE
BT EfE / BR=ERAMTE
Leung Kai Cheung & Lai Wa

Surveyor / Laboratory Technician

FAREHRSTE ZAI=2£5r8 T RAVES -
FHNEES - TEHRERRE - BRNE
s ERIEBIRIART) - BIERE -
The Amway business has broadened
my horizons and enabled me to
improve my personal capabilities. This
business is meaningful because | can
help people to improve their health and
beauty at the same time as helping
others to succeed.

BEEsE% |

ACHIEVE |

b
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=X
/NER
Wong lok Lan

Hawker

IEEEEE ZAEXABEREBR
fRREAVESHR - 1RAT Y B ELD W
B EENRBREI+AEE -

The Amway business has improved
my life by giving me more beauty
knowledge and offering me better
all-round health. In turn this has really
helped to boost my overall confidence.
| feel happy about the positive changes
I’ve experienced in my life through
Amway.

BRRE HRLE
BT / GatikiE
Tandy Lok & Kit Sheung

Electrical Appliance Technician / Accounting Manager

BABB) BmairEssEes ¢
MERLABABBNEETE  BAE
HEER AN AR SEERRATE

My health has seen a great improvement
since | began using Amway’s products.
This is a business platform that’s all
about helping others, and | wish to help
people and friends live a better and
healthier life through this great platform.

10.2014 17
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- Gan Chee Eng,

President of Amway Greater China
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Achievers
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Cora Wong, Carrie Wang, Quintina Leung, Enosh Tse, Janus Ho,
Founders Diamond Diamond Direct Distributor Executive Diamond Diamond Direct Disi Diamond Direct Distributor
Direct Distributor Direct Distributor
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1974

1977
BTEH TLRAT,
AT

Amway Southeast Asia issue.

1979

BBEHEBERIL ) BH(EH)
R=MERIEEEARIZ— -
The Direct Selling Association
of Hong Kong was established.
Amway Hong Kong was one
of the three founding member
companies.

1977

ZREEBER R LS -
ARTISTRY™ cosmetics were launched
in Hong Kong.

1979
c BBWOEERMEREBEDL

Nutrilite™ products were launched in
Hong Kong.

o EFBIEXNNEBEL -
Amway Queen™ Cookware was
launched in Hong Kong.

The first issue of Amagram was published as the

EBRFADNERRZE - ZAEB)ERNKIL -

Amway Hong Kong began operations.

-_— LS PN
FE@40%
~ o=
 BRAREEE e’
=T
= =

1981
BRI L
B HREESE
Stava

The first Pick-up
Centre was opened
on Shanghai Street,
followed later by a
second one on Hong
Kong Island.

1982
JUEEH B PO

The Kowloon Pick-up
Centre was opened.




Amway Hong Kong - Hand in Hand for 40 Years

1991

BPEAEBAENREBRE -

The first Chinese Crown Ambassador was named in Hong
Kong.

1992
FORPIRRAFHEBE L » DI A BEHIFERERE -
A new Merchandising Centre was set up in Macau.

1998

o 1R#E ACNielsen 199846 AMMIZTAE » @ D4/
Ml AR R BHEERE -
According to a survey by ACNielsen in June 1998,
Nutrilite™ was the No.1 vitamin tablet/vitamin supplement
seller in Hong Kong.

o HHAEIEE "RABEEE, &5
The first “Amway Privileged Customer” membership in
the world was launched.

1983
REWEEE L KX RE T EMSAS
2RRMEAIMHITHIS o

The first market worldwide to launch
the improved formula SA8.

1988
HEEEECEFERES  BF DX
F& -

Introduced the first corporate image
advertising campaign.

1999

AR HHE AR R E A A SRR R BB E
mERE= o

Amway showroom was opened where personalized

health and beauty consultations and testing services were

\
provided.

1990'

Cohesion

1991
PAFFERKKEN - BEABE1008 -

Donated one million Hong Kong Dollars to
support the “Relief for South China Flood
Victims” campaign.

1997

BRER "EE — PRELSEER,
REBERR RIS RN EED
RE -

The sole sponsor of the “National Treasures
Gems of China’s Cultural Relics Exhibition”,
the first of its kind to be held outside
mainland China.

1985

FREIREELIE
BETVEFrIRt 3
EF!/E,\O

Opened its first
Amway self-service-
style Merchandising
Centre in the world.




PR I A 2005

IRIREUromonitor AMBIVBE + RAIEB)R e A TTe— ELSEES

Be a sponsor of the Organic Health
Run with an aim to promote green
living.

2008

BH2008FEES » EBEB/NER T
CEMPEE  CHELELRE

2001 L 2B E N BB -

According to a Euromonitor Study published
in 2003, Amway Hong Kong is proclaimed the
Leading Direct Selling Operator in Hong Kong.

200352007
EAEMHS R R AN REHAETEEH

T

= IR b

HERSEZE "ENEERE,  TAEEE i) Collaborated with the Boys’ and Girls’
MBEREERET(E - Clubs Association of Hong Kong since
The Direct Selling Association of Hong Kong 2008, through a broad spectrum of
and the World Federation of Direct Selling programmes to helping children in the
Associations collaborated to hold the Asian local community.

Symposiums on Direct Selling with Amway
playing an active role in the organizing
committee.

2009
ZHBEPMFE=BEEERREN —
TLENESBATT) HEBBAK
B R EIF &S B SRS TR fE o

& Amway organized the first cruise to
ﬂgﬁﬂgﬁ Taiwan from the Mainland. More than

10,000 Amway Distributors were

0 O I invited to join.
VBreakthrough
-_—— 2005 # - 2000
eSpring™& gEIF K BEEE NEBEROLSERAZE  EXNER
Fiide iy FNEERSIZERBERDL, -
eSpring™ Water Purifier was The Kowloon Merchandising Centre
launched in Hong Kong. relocated to Nathan Road and was
— renamed as the Kowloon Showroom
I 2008 and Merchandising Centre.
o Atmosphere™ZE & 55 H 1T
EAE - 2003
I Atmosphere™ Air Purifier was L SRS TN IS R BT fe s A LU ER #T
. > launched in Hong Kong. R o

o HEFE™ T RRERE - AANE
. EERVNEREANS
RESmE2008 TVBRZE

The Causeway Bay Flagship Store
located on Hennessy Road.

ABRESERE - 2006 ~ 2009-2011

LI Sl LETETECERR RN HEE

won an “Award for Excellence” HE| T RERBIER, o

in the TVB Most Popular TV Awarded the “Service Retailer of the

Commercial Awards. Year” of Mystery Shoppers Programme
organized by Hong Kong Retail

Management Association.



2010

o 2009 Z 20124 - LEFBER
REWBZ TRAIFHWEE, o
Awarded The Hong Kong Awards
for Environmental Excellence -
Sectoral Awards from 2009 till
2012.

s HHLANE2HEE "EEXEE
YN
The first “Corporate Privileged
Customer” membership was
launched in Amway.

2012
RETEIANNEHAREEZEFRRE
7 Bl B AR ATt B2 M B R K FREE D [
FRBRAIERKEA -
Olympics winner Liu Xiang and
Korean popular artist Yoon Eun-

hye became the spokepeople of
Nutrilite™ and ARTISTRY™ Pure

Amway
TERALE

2013

EEIERERESER -

Recorded a growth in sales for the
11" consecutive year.

2014

o BITLAEREES @ IBAREA
B -
Amway Product Expo was held,
and in order to raise the brand
awareness.

o EMEA(EB)BRILL0BF - BF
¥ EHRNEEERLBHIGE
S ©
To celebrate the 40" anniversary,
Amway Hong Kong was invited
qualified Distributors to went on
a luxury cruise to Mediterranean

#

White series (Greater China Sea.

Region) respectively. o Bl TRRBEE, BLEET

& BASERHEA -
2010's

The AmwayHub digital e-commerce
VLeading a Sparkling Future

platform was launched.

2010 2014
WHBE LR RIRER R 2T T BEERER -
Shatin Merchandising B RISHACTT ©

Centre was opened. The brand new Amway

Experience Centre was set
up in Kowloon, leading the
2013 way for a sparkling future for

HEEERNER - Amway Hong Kong.
Island Merchandising
Centre began operations.




2014 is a remarkable year for Amway Hong Kong
as the company approaches its 40" anniversary
and also gets ready to celebrate the 80"
anniversary of the Nutrilite™ brand.

Amway Hong Kong has been there with its home
city every step of the way, experiencing every
important moment together with the people of Hong
Kong. Amway Hong Kong has started its business
from "Pioneering Days" in 70's, "Development” in
80's, "Cohesion" in 90's, "Breakthrough" in 2000's
to "Leading a Sparkling Future" in 2010's. Over the
past four decades, Amway Hong Kong has enjoyed
a continuous rise in business together with an ever-
increasing number of Distributors and Privileged
Customers helping to spread the word about the
quality Amway products.

As the leading light in the local direct-selling industry,
Amway Hong Kong employs innovative approaches in a
quest to provide Distributors and Privileged Customers
with the best possible services. Amway Hong Kong has
demonstrated its creativity and care for the community
through a tailor-made operating model and advanced
technology. The wide range of Amway quality products
now provides a growing number of people with
comprehensive care in their daily lives.

Looking to the future, Amway

Hong Kong will continue to

strive to reach new heights. L]
Let’s remember this special -
moment and join to
celebrate
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A Global Achievement

Amway has made many great achievements in Hong Kong, but its success needs to be
seen in a global context. Amway Hong Kong relies on contributions from many parties, in
particular the tremendous support given by Amway Corporation and the quality products
and unique sales plan it provides.

Great Support for Success

Amway Corporation was founded in Ada, Michigan, in the U.S. in 1959. Its Co-founders, Richard M. DeVos and
Jay Van Andel, came up with the innovation of direct selling for a range of quality consumer products.

From humble beginnings the Amway Corporation has grown rapidly to become an international enterprise that
benefits millions of people worldwide. It has become one of the world's largest direct-selling businesses and was
ranked 28th on the list of the largest privately owned businesses in the U.S. by Forbes Magazine in 2013.

Amway's first overseas market was established in Australia in 1971. Since then, successful affiliates have
opened in more than 100 countries and territories. After 55 years Amway Hong Kong remains a key market in the
Amway world.

Leader in Innovation e .

—— =
Amway offers more than 450 quality consumer items, including health / TF
and fitness, cosmetics and skincare, personal care, hometech and ;
homecare products. Amway has established its own state-of-the-art
manufacturing plants, together with a research centre, warehouses,
offices and other facilities in Ada, Michigan.

The Amway headquarters, with 75 laboratories worldwide staffed
by more than 900 research and development specialists.
Amway owns around 1,000 patents with more than 700
patents pending, highlighting the extent of its groundbreaking
research work.

The Best Business Opportunity

Amway has developed a unique sales plan which,
combined with its quality products, offers the best
business opportunity to people with a desire to achieve.
As an Amway Distributor the rewards are unlimited,
and the company’s incentive travel scheme has taken
Distributors to the major cities of the world.
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IDUSIES:

SEBTE

New Global Research Reveals Most Adults Need to Double Fruit and
Vegetable Intake to Get Key Health and Nutrition Benefits

MENMNRRENIERTIS ?

Do you get enough fruits and vegetables to support your health?

B AMEZMERME BB BRMERDLERT

' FLERR 3EM S E KRB RBINENBIBETON - AHEREHERIENERE

o MREETR - BERBENTEENER TR M ; BAMERI M T 2GR AOVBEE R - LUR AR E 1Y) =SSR
WHRRIRIBEIA A BIEEBERIATRETE]  RAERTRFTIENER SR T RE ST

The research is commissioned by the Nutrilite™ Health Institute and provides the scientific community an assessment of
phytonutrient intakes by level of fruit and vegetable consumption across 13 global geographic diet regions. It also published in the

British Journal of Nutrition.

This study provides a better understanding of fruit and vegetable consumption and availability around the world, and how: that
might affect our phytonutrient intake. This study will also serve researchers in the design and focus of future research.
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Most adults are not eating enough of the recommended amount
of fruits and vegetables.
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3 in 4 adults worldwide

do not meet the World
Health Organization (WHO)
recommended minimum of five
servings (or 400 grams) per day.'
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Most adults would need to at least double
their current intake of fruits and vegetables m
to meet the WHO recommendation.
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Eating the recommended quantity of fruits and vegetables — as
well as variety — is challenging for many regions of the world.

R IRHVE Recommended

st é0T

ERREE Actual

F OO0

=B Nutritional Gap

© 0 0000000000000 00000000000000000000 000

BHEHERBITENRR

Obstacles that could affect fruit and vegetable consumption
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1 Hall JN, Moore S, Harper SB, Lynch JW. Global variability in fruit and vegetable consumption. Am J Prev Med. 2009; 36(5):402-409.




 JJyHEALTH

{5 A #1386 -+
DID YOU KNOW....
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Fruits and vegetables contain powerful HER AR R R AAEEIARE -

phytonutrients — providing a range of health Phytonutrients, the organic components found in plants, can help promote eye,
benefits. bone, joint and heart health, as well as support immune and brain function.
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That’'s why you should eat the daily —
recommended quantity of fruits and vegetables

and fill your plate with a colorful assortment.
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Simple Steps to increase the quantity and variety of phytonutrients in your diet:
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X PLANT-BASED
ﬁ {j ' @ SUPPLEMENTS

1 BRENRLAMH400R T REER WEGBESR - LESEEEE - AREEEERPRBIESNEE » 7]
R o Power up your plate with 5-color fruits ERERLIEMAANLEMAESR ©
Eat at least five servings (400g) of colorful and vegetables to get a range of health When diet is not enough, consider
fruits and vegetables per day. . benefits. . plant-based supplements.
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For 80 years, Nutrilite™ Plant-based ]

supplements have helped fill dietary ﬁﬁﬁﬁﬂ%ﬁﬁi?é'ﬁk%ﬁ—jﬁiﬂ‘ﬁ L

gaps with vitamins, minerals, and ﬁEﬁ?;‘“%? P EHSE - AR

phytonutrients. igig‘iqﬁ{iﬂi . .
Nutrilite™ uses a proprietary seed to
supplement practice to preserve quality and
maximize consistency, efficacy and safety.
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Nutrilite™ Double X New Advertising Campaign

EHES TV F4}& {8 Outdoor Advertising
HFEEH BB RS 10810BZE1187H
TVB Jade MTR Light Box Oct 10 to Nov 7
EEnEE
HD TVB Jade 10A6EZE11H9H .
BEHES Oct 6 to Nov 9 BEH#8 Websites
iNews Yahoo HK!
BRER (B H Homepage)
Cable TV
FERRFERA®RK

RE K #aE Newspapers & Magazines R ORTRERRS
#RE Newsapaper Apple Daily Website

and Apple Daily A 10H6HE11H3H

am730 1087 15+ 2027 B 5 Novs
am730 Oct 7, 15, 20 and 27 mytv.tvb.com .

AW 1086914 21R318 (8 LR R FREAEL

Headline Daily ~ Oct 6, 9, 14, 21 and 31 Website and Mobile App)

#HhHE® 10A8~ 17~ 22%28H www.youtube.com

Metro Daily Oct 8, 17, 22 and 28

ERAR 1086~ 16HK11H3H

Apple Daily Oct 6, 16 and Nov 3
#zE Magazines

SAT 10H16 ~ 30HAX11H6HK13H

Next Magazine  Oct 16, 30 and Nov 6 and 13

AT 108 15K29H

East Week Oct 15 and 29

* Bk AR R HUR TR A - www.doublex.com.hk
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What is Phytonutrient Fingerprinting?

U IR

Starting with the Harvest

HERIR6,A00MMAMERVMEEN - BET —LEELSELLIEMAERNEERS  tAXNBENEER -
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Nutrilite™’s 6,400 acres of farms around the world are home to some of the most nutritious plant-based
nutrients, known as phytonutrients, nature has to offer.

We carefully choose and harvest plants based on which ones provide the best whole plant goodness for our
phytonutrient-containing supplements.

EREEREYVYEERZEREES?
How Do We Ensure Whole Plant Goodness?

MERMRIZRK AEREY LB R DB Y CRERL - X& TEgER ) - LUER
NEEYEERNERHAMT

BREYVRIEEE R _NENER  NERASEEEREML Y BARBEY RS
BHEEEVERER - ABLUTF DREE B% E*ﬁuﬁéﬂﬁa—?? SERBAENREER
MitERE—EEVEER  BREXCER - sEEBEROME RAMERE -

Our scientists create a chromatogram or what we call a “phytonutrient fingerprint” of each
plant and plant component that we use in many of our phytonutrient-containing products.

Each plant component has a unique phytonutrient fingerprint represented by spikes
on the chromatogram where different phytonutrients are present. For example, our
blueberries show a spike in anthocyanidins. This is a type of phytonutrient found in the
purple-blue category which helps support cardiovascular and brain health.

EYEEZRENEZEEER?
What Does a Phytonutrient Fingerprint Tell Us?

BMERAE—K HEECHN "L - BRER AT EEEERNEYPNEDEER
NEELEE JttﬁﬁiﬁgﬁﬂbﬁfFﬁE/%%Yﬁﬁ?/\ﬁ“ﬁmmﬁ%mﬁ% SR BRI
HBEMRARRENGRRPELAS RS SEMEEZNER

Much like a human fingerprint, the chromatogram, or phytonutrient fingerprint, is a
representation of the plant identity. It illustrates what type and amount of phytonutrients
are contained inside the plant. This helps us figure out if the plant component that confers
the health benefit is present, and even helps us compare different varieties of the same
fruit or vegetable to select the ones with the best phytonutrient profile.

24 10.2014
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Phytonutrient Fingerprinting
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Nutrilite™ Ingredient Nutrilite™-Approved Third-party Ingredient Nutrilite™-Rejected Third-party Ingredient

BAEREE A B E A N ERR B ENEERER -
Phytonutrient fingerprinting also allows us to accept or reject third party sourced plants and plant components by helping us ensure
what we want is there and what we don’t want is not.

SR EYEE

The 'I_'epgts _o_f Whole Plant Goodness

BMEE  RENEVIRRRESEE
EVNEEFMNERNERFNBEIT XA ERRERR LR - ERMAER™ " {ETEM ) WERERE  SERAEYDIIZHE N
8 - DURESE R S BRI -

Superior quality of plant materials that is trusted and reliable.

Phytonutrient potency that reflects superior harvesting methods and expert phytonutrient science knowledge. Safety standards from
seed to supplement that ensure botanical identity and non-adulteration. Nutritional efficacy in delivering health benefits and sustainable
shelf life.

BREXRVEEMRTRBEE B —E_RENER -
Each of the Nutrilite™’s phytonutrient-containing supplements
has a unique phytonutrient fingerprint.

ENUTRILITE

SGNUTRILITE

MEFRVSEECERABEZEBEYERSR  RAERVERGHERC — - “ ELENENEZET  EnTeE2BHSBERN
BYERER  BIIREREERRE -

The representative chromatogram above for Nutrilite™ Double X, one of our globally popular supplements containing multiple
phytonutrients, illustrates the variety of beneficial phytonutrients inside our products that deliver the total package of whole plant
goodness for optimal health.
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Organic farming uses natural cultivation techniques without employing artificial fertilizers, helping to
contribute to a better environment and a healthier life for all of us. The latest Health Run, organized
by the Hong Kong Organic Resource Centre (HKORC) of the Hong Kong Baptist University and
sponsored by Amway Hong Kong Limited, has a twofold aim: to boost public participation in
sports and encourage families to live healthier lifestyles and protect the ecosystem. The funds
raised through the Health Run will be donated to the HKORC to help the organization’s work in
promoting an ecologically balanced and healthy living environment.

Kai Tak Cruise Terminal
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B Sponsor
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Amway Hong Kong Limited

L (FE) BA40BE BESZFR  ARFE " ABEEREY  NEEER

BOMBREESR BOMELESTE  HERREE EAMIMEARRELR -

%E*'J?ﬁﬂ%ﬁwuﬂéﬁﬁnﬁy%ﬁ%  RARARH SR SRR BEZTHERRE
 EREEEHRIEEERNAE i%iﬂ%ﬁ;%ﬁ_li FREZRME MR IHELRE —

E’J%ﬁﬁ SRR MME x o thEZIRME—N BRCEBENARREANERE

ST % 12 IR AR D R Bt fth s Ko TR B S et E:rT?%’f“%*EE’JIE CBEBRERE
EARRRLE -
* RERBEFERAR #EthaME R M TR 2IRMERELTE RSP REEE

A tRAAE - 2013 ©

“OIRBRERBEERARR 2013 FRIREMMREBMTREER  KRBIEENE
BEEBRNEREURBERENTS - REEBERARARNEEAE=HAIES
B BEAMEMEE - BEIEE 8 E http://www.euromonitor.com/amway-claims.

Amway has shown a continued commitment to helping people live healthy
lifestyle, helping to preserve our precious environment. The company’s
nutrition brand, Nutrilite™, believes that regular exercise and quality nutrition
are important to our health, and is dedicated to promoting the Health Run
on a worldwide basis. Nutrilite™ is the only world’s No. 1 selling vitamins and
dietary supplements brand*, and the global vitamin and mineral brand to grow
and harvest plants on its own certified organic farms**.

* Source: Euromonitor International Limited; Vitamins and Dietary Supplements, World,

GBN, Retail Value RSP, % breakdown, 2013.

** Source: Euromonitor International Limited: Based on a 2013 review of global Vitamin
and Dietary supplement manufacturers; their ownership of the entire production process,
from farm to manufacturing, in addition to organic certification of products. Euromonitor
does not accept or assume responsibility to any third party in respect to this claim. For
detailed definition, visit http://www.euromonitor.com/amway-claims.

This extract is taken from wikipedia.org.
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FHEHERE Organizer
EAEIGREBEFEEREIRHD

HKORC of Hong Kong Baptist University
éi%%%%jc%&ﬁﬁ%ﬁiﬁ%b# 2002 MY BE
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The Hong Kong Organic Resource Centre (HKORC)
at the Hong Kong Baptist University is the first local
certification body for organic products and was
established under the Agricultural Development
Fund to facilitate the development of organic
farming in the city.

The HKORC is dedicated to increasing the
awareness of farmers, consumers and the general
public about the role of certification for the
production and marketing of organic products, as
well as promoting the sustainable development of
organic farming in Hong Kong. The organization’s
aim is to ensure a safe and quality food supply and
an ecologically balanced living environment to pass
on to future generations.

10.2014 27
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Green & Organic Health Run Participation Details

JEENHHER 2014 %11 B 23 B (2HiH) Date Sunday, November 23, 2014
R F{gsesH, 5 AEF/N Time “Elite Group” - 5km Race
g4 LEF 700 #B% EFT:30 Assemble at 7:00am, start at 7:30am
FARIE . EER “Open Group”
£4 EF48:00 8% EF 915 Assemble at 8:00am, start at 9:15am
HwEE  TIESEMH, AW $80 /JRPIME 82 Fee “Elite Group” - HK$80 / MOP82
ST E ARG LIS ANSEEY T M « SHAFSRF K56 Please note email or phone SMS notification for the collection date and location
B2 BEARIES © L EMSEETERLEEE BIRE - of T-shirt, timing chip and number cloth. No on-site collection is allowed.
T/NRA$E , B $60 / JRFIHE 62 “Open Group” - HK$60 / MOP62
AR EEey EREAEEN B ANSEEN T 1MmAY B ER o Please note email or phone SMS notification for the collection date of T-shirt.

(EEEIOVE =72 5 Health Run Souvenirs
S 2 AR TGRS T H— (% - I S TR R R MR RS R -

Everyone signing up for the event will get a free Nutrilite™ Health Run T-shirt. Those who complete the full run will get a Health Run medal and souvenir.

T¥EIRAE , SRIERG T
Awards of “Elite Group”

B/ ZFHESRIEE LUT IUEF#RAER - Men and Women will be divided into the following age groups:
- 15518@ “19ZF295% -30ZFE 398 -40mRELlE - Age 15-18 - Age 19-29 - Age 30-39 - Age 40 or above
%’Fﬁﬁ?zﬂm B FE In each group, prizes will be awarded to the Champion, 1st runner-up and 2nd runner-up.
SRR ;(%IJ’ NaEligRE ({BE : A% $1,000) Champion: Trophy and an Amway Gift Pack valued at HK$1,000

EEE #2he - LR ARESE ({8(E : A1 $500) 1st runner-up: Medal and an Amway Gift Pack valued at HK$500

=5 B 2 A FERE (1BE | & $300) 2nd runner-up: Medal and an Amway Gift Pack valued at HK$300

FrEiREEiEZ 2MEESRH TR EERE D Each participant completing the full run will be awarded a Health Run medal and souvenir.
EREIR
1 FEZMERRFERESI THEREME ) 5 TARME, MIBRSE - 8 REEARETREREAYES FEVEESEVE  NEERZEL  AGHTES -
2 PIhERBAL c BHEREE T EIERANEIASHEIIEE - AEWEIEM - RS 9 ZNEEABIMEBREBTES -

Z ahk.nutriite@amway.com E{ZEHE 6388 8929 ($E5t4E ) /2969 6314 (Z/\H) & - 10 ABTEMEMELR -

3 TERBSEARIESE o 11 EEHERBEHRNLILRE « B BERWAR  FEHEEEECE - 2F (F8)
4 FEHTEE  BATEIRE BB TENREBETRE - BHibp / BEEELINZEMNE - FERBERBEEAGZE—SEN (FREEERER
5 CFHARENEERS - 19THER « B - BRLHRIUHRTS - 4:30 IR B RREE) -
6 EBEHWAFEANGEERNE T- MBINERHE - 12 AREZEEGHBENRMAEL ERAIFET - EAERMESNERFFNEIECEE @ Ll
T REHBEITERR KL BERRRISIE KEMFHEAMBLE o

ek ERIE 2013

‘ l v s,

et .":!--'-;,'E, QMG ES
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ARTISTRY™ YOUTH XTEND™ Ultra Collection
Exceptionally Inventive, In’gensely Effective

SRR QRIS -
BRI BFER
RIURIRRE - EHNEEEEE 7016 =REEBER 7014 REpEEREE R 7018

Lifting Cream Lifting Essence Concentrate Lifting Eye Serum Concentrate

RZARTEBRIZHELASBRILATRE  AARBREADN  FRERFELX -
FUR—EH BRMREGRES  2RIERESHER @ BRBEAMIMBEIELE -

Each product in the ARTISTRY™ YOUTH XTEND™ Ultra Collection contains exclusive Red Caviar Concentrate and
works in dedicated ways to reclaim the lift and glow of skin. Used separately you’ll see an impressive difference in just
one week. And together, they only get better.

30 10.2014



ELr T2 8 15

FORWARD BEAUTY

ARTISTRY™

A& EX%ESIEI’J%E%
Skin Lifting Secret Code

/

J

‘//(7 R ISEE  04% AR E RS -
NESEERE .

94%.06f women demonstrated a clinically

U s e g;eisured improvement in smoothness.”
"

-
r
r

r
F

E,‘ﬁ | 82% KA BRNEEREELT

Vl/e e ks 82% of women saw a more restored, youthful
color brought back to their skin.™

5_'-',‘
k 80% L TEMBEERIRF - ™
e e S 80% of women noticed a lifted look.**

Using Lifting Essence Concentrate and Lifting Cream together.

ok FEREASREEREER SNRMEETR LRGSR ER -

Using Lifting Essence Concentrate, Lifting Cream and Lifting Eye Serum Concentrate together.

ARTISTRY™ YOUTH XTEND™ Ultra Collection
Product Promotion

NBEERZAATREHAIER  BF %%FE??'JED%TZ,’E@%%
BERMEHERBE $2, 280 (“EFUA\ 5 B E MM AL
EBRIER) IURBEERELIRE F%ﬁﬁ%@l@?%%ﬁ
RIKITRCE - BEAR > B2EB |

You’ll receive an ARTISTRY™ Professional Treatment Brush
Set plus a YOUTH XTEND™ Ultra Collection Travel Set for
FREE upon purchasing any products of YOUTH XTEND™
Ultra Collection Series, YOUTH XTEND™ Series or Lifting
Smoothing Foundation (must include any two products of
YOUTH XTEND™ Ultra Collection Series) at DP HK$2,280.
Available while stock lasts.

HEERE 11 B 3 B

Promotion Starts on Nov 3

Please refer to the promotional materials for terms and conditions.
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Clean, Fresh Water
All Year Round

KEEAEIRRMA - B EARNRKEHMNS
RERLEEE - L eSprlngTM%ﬁ%z@ﬁ%ﬁ“"ﬂﬁﬁ?ﬁ

RIRBRX 24 /85 - FERSREMR OIBIFK - THEBERKE
BREBEE - BANE - RREBERE  FRISH
K » FiaE eSpring™ & BEF K 2RFE A —EK B

It’s important to drink lots of water and, for the sake of our
health, to make sure that the water we drink is safe and pure.
The eSpring™ Water Purifier can provide you and your family with consistently clean water, 24 hours a day. The
eSpring™ Water Purifier will restore your confidence in drinking fresh water at home.Now, as autumn
approaches, you should remember to drink plenty of water to help keep your body fully moisturized.

—AR BERESDK?

How Much Water Does a Family of Three Consume Each Year?
eSpring™ & BE K2R IEIF EEE 5,000 AF » ABFEREL—X - BRBAFABXRFERARD 1,200 2H
MEEERAK(K6R) BE—MEA-AREEFEENIKAERZIR ?THEBLUTERESE !

The carbon filter of eSpring™ Water Purifier treats water for 5,000L or one year. Assume an adult needs to consume at
least 1,200ml of water (around six cups of water) each day. Let’s take a look of the below case study of how much water

a family of three will consume in a year.

7

LA
HE®A —RX=EBNZHAK H{th &k A - BXEE6-10AFK
Daily water Water for cooking Other water & 5t 10L needed dail
consumption + (three meals a day) + consumption 0 1UL needed datly
200 ZF mix 6 ¥ cups 2,000-5,000 ZFHml 400-1,000 ZFml

‘ x 3 A pax '

5,000 2F KA HEFRER

5,000L of Water Treats a Family Each Year

* ZEIAKREMEAKAERSERENTHEREEBIEMEMEE - L LBBEFESE -

32 10.2014 * The above figures are for reference only. The amount of water for cooking and other uses will vary according to the living habits of different families.
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Smart Filter Ensures Drinking Water Quality

eSpring™ & BEIFK S BB WA A - BE
B BAMACEEE - BEMERERIED
e BM—B TR - BEBLOAAZRARM
5,000 AAHEHEFRFHAK  MERBARE
WBEEEBEKEK -
The outstanding eSpring™ Water Purifier
deploys a highly effective filtration system 4
and provides a clear record of the volume y
of water that has been filtered. The filter-

replacement display helps to ensure that

you are always drinking only the freshest &
and purest water. £ ~3
A filter meets the annual consumption needs '
of most families and can provide up to

5,000 litres of purified water each year.

eSpring™ &' gE)FE K B ABHMENFEA !

eSpring™ Focuses on You and Your Family :
o FRUET KA 140 FE5RY

Effectively removes more than 140 waterborne contaminants

B RIKH 99.99% L LR HRAR S RMFME

Eliminates 99.99% of waterborne viruses and bacteria

REKHPEH  BEUABHROEBENE

Retains calcium, magnesium and minerals found in water

KIBEAE ROKRRE - ORH B
Provide a clean, fresh taste of water

\ =A%k /\B T Making Good Use of Purified Water

BRTYZHAKI  BEEMGERRRBER K BREE -
/ Purified water can be used for cooking and also to prepare ingredients, helping
to ensure good food hygiene.

ST LR BEBRTK  BORBRESRE  REER - :
/ Carry your own water bottle filled with eSpring™ water when working outdoors !
or going school. It’s a more environmentally friendly approach to staying healthier. |

SHERIK - BUBKIZRE RN - JANRRBEFKETER  BETBERRE -
Washing fruits and vegetables in a container filled with purified water will help to
save drinking water.

‘/iﬁﬁmiﬁﬁmtﬂﬂ F BRRRERIED  ERFKER -

Clean the screen and change the filter regularly to ensure clean and healthy water.
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NEERBERBEEVEEBME  UEBSH RRBERBIRBHE
2R - REZFRENREERHEEBREREIN—ORAENET M
B NEBRBERAEERTHBICIERRAEXIFRDBEER  Bi55lE
EERBRAETRAZFAtmosphere™MEREH I BEEMNEIEE—RAE
BFENZCNEFBERER -

Long regarded as one of the finest hotels in the world, Kowloon

Shangri-La enjoys a worldwide reputation for its unrivalled hospitality
and luxurious comfort.

The award-winning five-star hotel also prides itself on its commitment to
being a responsible corporate citizen, dedicated to providing a cleaner and
greener environment for guests and employees alike. Amway’s Atmosphere™
Air Purifier plays a prominent role in Kowloon Shangri-La’s quest to provide a
healthier environment for all.

A ZF BT Amagram

U : NEEBRERIAEEEFSIE UIf Bremer, General Manager of Kowloon Shangri-La

A EREEMBEE @ NESRENAEEAREEBISERITR  semBEEHMMAmE ?

U MESRBRNAEERHERNER - WHEERKENEE  BRFIRHFEZS o JBIE%
SEHOEIRSE  ERREROHEMESERENRNMERREE M L MEGLEER
% DURBIE ARSI B R HEIRIRERE - BANAEZSNRERBEBENRE
B2 o thgb > SBME B 1998 FEMESISO 140015358 » N ARBEER - ETUR T—REE
— AR ZEIIRLAVIRIE - A thIEMEREY 7 — LS IRIBAEIE o

(o) EIERIAESE99.99% (=) 99.99% effective filtration

@ Atmosphere ™22 $g 55 2 1 Atmosphere™ Air Purifier
-
e s . — L ,
a0 ) BB ZE84TEER () Effective in removing more than 84

HRBEEFLEY harmful contaminants

(- ) BBYEENERGY STARP®Hf (- ) Recognized by ENERGY STAR®

BESTZE for its energy-saving capabilities
(o) BBE T EFEREAER () Accredited by the Association of
=  BEAHAM) | BIREAL ~ Home Appliance Manufacturers
: -fﬂ £=x (AHAM) for its efficient performance
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CMBEERBRANBEENERERE—
BN Tt REE BAYT7 75 L
RIERIE > BlMSFF > BIE
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BEEANBEL  FEHEBME
WZEREE -

A BRI ERRRER ?

EMAERTDEBEELH
Atmosphere™ZE g /5 HiiE - =
NN ZERERE TRENNES &
IR EZ LUREIS 7 EEBEEITFE
wmE o BRI BERMBEEEZ—
Ligt—EaKkENERRE - =2
MEER - FFIE Atmosphere™ZE
RIAHE IS FIEEEER
FAER R -

5 £F B 5

1 We place Amway Atmosphere™ Air Purifiers

- . —
- ‘_\-‘?;: g—
TESEESEIACEES o FilbRe Nl

SATMTET
= 22 a2 I/ Atmospherei 78 & Fik e

A PRtV i SFARIANE

What separates Kowloon Shangri-La from other deluxe hotels in Hong Kong?

: At Kowloon Shangri-La we offer everything that the modern traveller needs, from spacious

guestrooms to modern conveniences and our legendary hospitality. We also have the benefit of
being located right on the waterfront, with breathtaking harbour views. At the same time, the hotel
believes in creating a cleaner and greener environment for its guests, employees and the next
generation. As an ISO 14001 certification holder since 1998 we have shown a strong commitment
to protect the environment through eco-friendly practices.

What kind of eco-friendly practices does the hotel employ?

: Our management team is always looking out for new ways to protect the environment. For

instance, the hotel has installed complimentary electric vehicle charging station and introduced a
complimentary shuttle service using electric cars. All these zero-emission initiatives help increase
environmental awareness and ultimately will help to improve roadside air quality by lowering Hong
Kong’s carbon footprint.
B EEIRE - HRI5IA

How does the hotel improve indoor air T T
EENENIES JLEYn ©

quality?

in certain office spaces as well as some of
our guest rooms. There has been a great
improvement in indoor air quality, much
to our guests and employees satisfaction.
Amway is one of the leaders in the industry
and is renowned for providing products
of consistently high standards. We would
have no reservations in recommending the
Amway Atmosphere™ Air Purifier to our
business partners.

FAE R XIFEREE TR

2R REIRE THIRM & &G - RHTEMIRIIARR -
BRFEAAB00BEZEMR (LHNEEBRERF ) BRRMeSoring™E 82/F K28 L Atmosphere™ZER BT - BB TIRFRAKEK
FAZERER  ABRETFRRECES  BREMRTX T —NEER -

B X

i@

*

2
EBIN? Bnae

ey
AsiaWorldH -::1"‘_
. A EHLILKAER fo Rt A L 42 KA &
9Island ShangriLa Kowloon ShangriLa
HONG KONG HONG KONG
i A
el
* o * |
2 LL N L ) e e

BEMRHQORS » SEKRALXBEEREF,>EE -
Scan the QR Code for the full list of Amway Corporate Privileged Customers.

* RFGEEEEFZEWE The Recipients of Amway donation
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AMWAY QUEEN™ Cook Master Winning Dishes

S|
Crispy Lotus Root

EENERS  LEREEFIRE OKEBEEMAR - S ¥R ERIAT - BRIAT(RRBEAT)

BB FRERAN - BHA—FA/— RO - BEE - EREERIS - EEEE
This easy-to-prepare dish combines minced shrimp with lotus root to offer an Ingredients: Lotus root 1kg, shrimp 1kg (or 1/2 kg of

minced shrimp), 2 eggs, a box of coarse breadcrumbs, and
an appropriate amount of parsley.

SRLRAL - BE1/328R0 - AU /23RE - OM1/2%
B TARK /3R

Seasoning: Salt 1/3 tsp, pepper 1/2 tsp, sesame oil 1/2
tsp, wasabi powder 1/3 tsp

PORERNAR - BERIIBER  BEFTRER
A e
Wash, peel and thinly slice the lotus root; whisk the eggs.
HUR A 08 A ARAIRE - i aE e -
Stuff the minced shrimp in between two lotus root
pieces.
RN E SR 0 S LEaE -
Dip the stuffed lotus pieces in the whisked egg and then
into the breadcrumbs.

MA240ZEF BB 1 AFRFME - LIFPAE

REM  BRIMAS-AF R - (FES &M
EA] -
Add 240ml of oil in the 1L Saucepan and heat on a
moderate heat until it reaches the right temperature for
deep frying. Add three to four pieces of stuffed lotus
root at a time into the oil, frying until it turns a golden
color all over.

BRRE ST - BIAK -
W AR EIEEE ? ‘e Sprinkle the parsley on top and serve.

enticingly rich taste. The crunchy texture gives added appeal and the dish is
something that people of all ages can enjoy.

.
©0000000000000000000000000000000000000000000000000000000

How to make minced shrimp?
BIRERER - ELER—RIBAR - BLUSAKEF  DIJBFRA - BLUIEME - BIBA
BEER  SBMAGERL - H9ER -

Shell the shrimps and remove the intestine. Wash the shrimp thoroughly in salt and water respectively. Dice

and then mash the shrimp until it becomes sticky. Add the seasoning ingredients and stir everything together
thoroughly. Set aside.

©00000000000000000000000000000000000000000000000000000000000000000000000000000000000000

e00000c0ccc00000000000s

ece0ccccccccccoe

SRFREHEER - FARHREORNRRGE T8
TG EHIER ; T FRREEMRES] > S
BRI CRERES - MARDZE—LL/ Bt - E58
REIRAIMERE - ORERE A EERRETIRERE
SCENZEE - DB RFRAE RO -

%U %EE_E Amway Queen™ Cookware promotes fast heat distribution i »
and allows you to cook without using too much oil, which ;ﬁf‘&lﬁfiﬂfﬁi
Margaret Lau helps to avoid any unpleasant odors in the kitchen. Some Sauycepan and Cover
W » useful tips for beginners — you will get a more crispy texture if
RIEEEREHER you slice the lotus root thinly and control the flame well. Also,
Founders Direct frying the food immediately after preparation helps to retain
Distributor

the crispy texture and flavor of the food.
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ZMBFEEFEAMwWayHUILIREAEPad® 5 - EIMBERRMERSHAR - YR > BLRBEGEEREL |

AmwayHub, Amway’s new e-commerce platform, is now available on the iPad, enabling you to better manage
your daily schedule. Watch out for more services to be launched soon!

-’-"| i‘|' REHEREISEPacRERIRR - BOENEEET
Ll B—BT#H-

PV /éVE?E 28 PV/BV pops out immediately when you scan the product
PV/BV Calculator barcode using your iPad.

EAAmMwayHub - BRI 4 & RFRIRE 2 ARRE -
Logon to AmwayHub and you can check your PV right
BRESR away.
Integral Query

MRY FEHAM@net X AmMobiledh + IRFEE AT LIZE A

= AmwayHubiE B L F|BEEM °

8 LB You can purchase products through AmwayHub as well
as Am@net and AmMobile.

Online Shopping

2 FEEIDHEREN UEERS - BIRE—SIRA T BILLPadiB AR Code © #1585
+ B ARES - AmwayHub % —BEER I BIIB AR 7S -

o A clear record of your customers’ preference and buying Scan the QR code with your iPad to
mEEE habits helps you to provide them with a personalized begi A Hub diaital i |
Customer : egin your AmwayHub digital journey!

Management  Service.

ZHNEBEF O ABER LB EILHNAEBER L - R \—7 (
NEEREAEST TA56RAMmET O 158 AL TR BIZHE

The Kowloon Merchandising Centre and Shatin Merchandising Centre will
soon be relocated to the new Kowloon Merchandising Centre, located at
15/F, Park-in Commercial Centre, 56 Dundas Street, Mongkok, Kowloon.
Please refer to the details below.

tiE

Relocation Notice

NEBEHRD R#BE
Kowloon Merchandising Centre Service Ends
HIEISES = 20145E10A27H

Health and Beauty Test Service October 27, 2014

BR= 2014%10H831H
Meeting Room October 31, 2014

WMEEE - 1BRBEERSEREA
Shopping Area on G/F,
Service Counter on 1/F, and all DD Boxes

DHBERD
Shatin Merchandising Centre

2014511 8158 MFUEFIE
4pm on November 15, 2014

20148108 27H AU IE
4pm on October 27, 2014

PHNFEBETOETAERBNRE » GBI R LM HFEE

The brand new Kowloon Merchandising Centre will begin service soon. Stay tuned

for more information.
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TR EETEEE R

Highlights from the Latest “Love Difference” Project Event

BN GRS NEFDEAPN TE0NE — BEAR ) £BHEE BEnhERERRENAERE
RHIE  RNINAMEHERERN T BNEE - X8R 2014F8 AT AMBRES GRIERM P LR
Wy TAVNEITE ) TR ERERMIRNEZRMEMANEES) - RBESERZEFLITERERE
EARAREBNHAR R =T ZABEFEMNBERFERR T - BEEAERANZBONERBET - AEER
HWAERALEACY  FEREBARE - 2% KEBEZ2AEPONGREZ SEMASEFEREMENES
% MMEEFEECH/NMEZERE TR DNER ) IR EREBEOENTA - BRI ERHRZEGAED
IR REMM NGB CR Y —EEMNSEN TERgeE - BEMOMARETENRE -

£ TVNEITE ) TESNAZRE P - 2EHERDZECHAMELE - METERRXS IERMM ? K56
—RMMEEMNEREE  ZABOREEESECTR—hH  SFALRREEESBMMAEERR - EEREE
SRR  WHEREHEESHH  T2988% -

Jointly organized by Amway Hong Kong and The Boys' and Girls'
Clubs Association of Hong Kong, the “Love Difference” Project aims

to provide support to dyslexic children and their families at the same
time as raising public awareness of this specific learning difficulty.

On August 9, 2014, a workshop was held at the Jockey Club
Creative Arts Centre for children with dyslexia. Amway Caring
Ambassadors and dyslexic children took part in games and activities
ranging from art to horticulture, encouraging the children to express
their emotions and enhance their creativity.

NEREFRB EOETE
ERERBECRENRA -
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BE - 2INERRAAE
fibFIFNEAth/ N A — B
BUER S REAIE -

TR T BCHIER  BAREAZ—TAIELEM -
—

TNVINETE ) TEBMBENZANBORERASIMRREE) - RRMBEEEP -

WNBRRBEDH TETEE ) BORI ST -
INREL

RAMENZA TEOMLE — BBEAR HEHEEE CU EIVREES

S AERERREREFARMTE  LEBTRANTEE i ;.;ggd\ﬂﬁ
SR BHER - FHIMAK : 3,

BE201459A

ZHTEORE - BERRHEREHE
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Amway.oNE by ONE

campaign for children
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